Abstract. The purpose of this paper is to study people's operation behavior of micro-business and its influencing factors by the review of literature and the survey of questionnaire. For there is few literature on people's operation behavior of micro-business, this paper defines people's operation behavior of micro-business as their cost and benefit of micro-business, and then discusses its differences which are influenced by the factors as the cognition of advantages and disadvantages on micro-business and micro-business' platform. The last, this paper analyzes the impact of the operator's gender, age, monthly income and operating micro-business' platform on people's operation behavior of micro-business and its influencing factors. According to the analysis of the questionnaire survey, people's annual average operating cost on the micro-business is less than RMB 1,000, but their revenue is more than 50 times of their cost. The cognition of advantages and disadvantages on micro-business and micro-business' platform significantly affected the micro-business behavior. The gender and age of respondents would have an obvious impact on people's operation behavior of micro-business, but not all of its influencing factors, and the monthly income and the operating micro-business platform of respondents make no difference.
Introduction
Due to the increase in the number of netizens and the popularity of online micro-business' platforms and social media, micro-businesses based on social media marketing in various countries have developed rapidly. And now micro-business has become the best choice for the Chinese people's second job. According to the literature review, there are still few literatures discussing the operators' cognition of micro-business and the influence of their cognition on their operation behavior of micro-business. Therefore, the purpose of this paper is to study people's operation behavior of micro-business and its influencing factors. According to the literatures, the definition of micro-business in this paper should be a mobile e-commerce model on micro-business' platform or social platform. Its business model is mainly divided into two types, one is based on various micro-business' platform, which named B2C micro-business, such as Wechat official accounts; the other is C2C micro-business in social platform, such as WeChat Moments. Liao and Chen (2016) believe that micro-business is a new type of e-commerce model. With the help of social platforms such as WeChat, QQ and Weibo, it conducts goods and services which transactions in a socialized manner. (Lu and Ji, 2016; Weng, 2015) According to the literature review, the size and growth rate of micro-business and its operators in many countries are increasing rapidly. For example, iResearch (2017) found that the scale of China's micro-business was RMB 3,607.3 billion in 2016, and estimated RMB 6,83.58 billion (up 89.5%) in 2017. The number of micro-business operators was estimated 20.2 million in 2017 (the growth rate reached 31.5%). For example, Karel, et al. (2013) found that the number of employees in micro, small and medium-sized enterprises in the Czech Republic is 60.9% of the total employment, and their output is 49.5% of the total output of enterprises; the output of EU micro, small and medium-sized enterprises is 60% of its GDP. As Parilla (2013) found, the National Small Medium Enterprises Agenda in Philippines is used to promote the development of micro-enterprises, and the number of micro-enterprises accounted for 91.9% of the total number of enterprises. Osotimehin, et al. (2012) found the importance of micro-enterprises in Nigeria and proved that micro-enterprises in Malaysia, Japan, South Korea and other countries have taken most shares of GDP, export value and the number of employees in a country. Kombo, et al. (2011) believed that micro-enterprises are the main driving force for the economic growth of Kenya.
According to the literature, the operator's cognitions of the micro-business should be divided into the advantages and disadvantages of the micro-business and of the micro-business' platform, and they should be the important factors of people's operation behavior of micro-business. For example, the advantage cognitions of micro-business should be divided into the diversification of business, low entry threshold, simple promotion, the freedom to allocate time, economic independence, entrepreneurial experience and self-satisfaction. The disadvantage cognitions of micro-business should be divided into transaction traps, lack of funds, lack of trust, and social tensions. And the advantage cognitions of the micro-business' platform should be divided into zero rent of storage, higher usability, larger social network, and interaction. The disadvantage cognitions of the micro-business' platform should be divided into no promotion mechanism, privacy risk, fraud risk, and quality risk. For example, Zhang and Guo (2015) believe that the advantages of micro-business are the freedom of its operator's time and its diversification; Peng (2014) believes that the disadvantages of micro-business is that its operators would use social platform to quickly and frequently send the promotion information, which causing social tensions. And Yi (2016) believes that the advantages of the micro-business' platform are stronger interactivity, wider range of business and fast communication; Ji and Wang (2015) believe that the disadvantages of the micro-business' platform are fraud problems and the issues of its quality. This paper also discusses the impact of operator's gender, age, monthly income, and operating micro-business' platform on people's operation behavior of micro-business and its influencing factors. For example, Hammawa and Hashim (2016) found that most of the female entrepreneurs in Nigeria are micro-business operators. In addition to the introduction, the second part of this paper is the literature review of people's operation behavior of micro-business and its influencing factors, the third part is the analysis of questionnaire results, and the fourth part is the conclusion.
Literature Review
According to the literature, it is known that the people's operation behavior of micro-business should be an important topic of research, but there are still few literatures discussing this topic and its influencing factors. This paper sorts out the existing literature in China and found that the literature about micro-business which marked in the title began in 1957, the most in 2015 (538 articles), and there were 1,870 articles till September 23, 2018. There is a wide range of research fields for existing literature, which mainly focus on the guidance of industry, as well as the research of basic theory and policy, and most discussed by the theoretical and empirical methods. However, there are only two articles in China's existing literature on people's operation behavior of micro-business which marked in the title, and their content focus on its legal supervision. Therefore, the focus of this paper is to explore people's operation behavior of micro-business and its influencing factors, and to supplement the inadequacies of the literature, as well as to provide advice to individuals, enterprises and government related policies.
According to the results of literature review, it is found that the cognitions of advantage and disadvantage on micro-business and micro-business' platform could be used as the influencing factors of people's operation behavior of micro-business. And there is little literature discussing individual variables (gender, age, monthly income and operating micro-business' platform) on people's operation behavior of micro-business and its influencing factors. Therefore, the second focus of this paper is the discussion of the impact of individual variables.
According to relevant literature, this paper defines the variables as follows: 1. The variables on people's operation behavior of micro-business are set as their annual operating cost and annual revenue. As disclosed by Yu and Xu (2015), the operating costs of micro-business should include the 2015) believed that people's operation behavior of micro-business is easy to cause others to resent. As Osotimehin, et al. (2012) found that insufficient funding is a problem for the development of micro-enterprises in Nigeria. 4. The variables of the advantage cognitions of micro-business' platforms are set as that micro-business do not need a physical store, is simple to operate, has an interactive mechanism, and can expand the circle of friends. For example, Luo (2015) believes that the interactive mechanism of the micro-business' platform can increase marketing speed.
5. The variable of the disadvantage cognitions of micro-business' platform are set that its privacy risks, its fraudulent accidents, its doubts of commodity quantity. For example, Deng, et al. (2017) found there are many issues of privacy and security in China's micro-business platform. 6. Personal variables of respondents are defined as their gender, age, monthly income and operating micro-business' platform (WeChat, QQ, Weibo, Xiaohongshu, Momo). As Robinson (2008) found most women's savings groups of rural are operating micro-business. Gong (2015) found that micro-business operators in China are mostly women and under 26 years old.
The Analysis of Questionnaire Results
The questionnaire was conducted on June 15th to June 21st in 2018. There are 525 online questionnaires were completed. Their respondents were all micro-business operators. The statistics of individual variables were: 1 Gender: 30.70% for men and 69.30% for women. 2. Age: The average age of respondents was 24.31 years old (standard deviation was 5.77). 3. Monthly income: The average monthly income of respondents is RMB 2,755.24 (standard deviation is 495.78). 4. Operating Platform (the ratio of usage): WeChat (98.10%), QQ (63.80%), Weibo (53.30%), Xiaohongshu (40.40%), and Momo (31.60%).
The descriptive statistics about the variables on people's operation behavior of micro-business are: their average annual operating cost is RMB 780.95 (standard deviation is 668.70), and their average annual revenue is RMB 44,057.16 (standard deviation is 3,8627.66). From the above results, their average annual operating cost of micro-business only takes the purchase cost into account and does not contain the operating cost.
The descriptive statistics of its influencing factors on people's operation behavior of micro-business are: three-quarters of respondents agree that the influencing factors of operation behavior of micro-business are the cognitions of advantage and disadvantage on both the micro-business and their platform. The approval degree of their disadvantage cognition on micro-business is the highest and it is the lowest for their advantage cognition on micro-business. For example, 89.30% of the respondents agreed with the lack of trust in their disadvantage cognition on micro-business; 85.00% of the respondents agreed with the larger social networks in their advantage cognition on micro-business' platform; 85.00% of the respondents agreed with the fraud risk in their disadvantage cognition on micro-business' platform; and 84.80% of respondents agreed with the freedom to allocate time in their advantage cognition on micro-business.
In this paper, the variance analysis on people's operation behavior of micro-business and its influencing factors are shown in Table 1 . From Table 1 , the significant factors of people's operation behavior of micro-business are the advantage and disadvantage cognitions on both the micro-business and its platform. Their significantly positive influencing factors of their operating cost are the advantage cognitions of the micro-business and its platform, and their significantly negative influencing factors are the disadvantage cognitions of the micro-business and its platform. Their significantly negative influencing factor of the micro-business return is the disadvantage cognition on micro-business. The disadvantage cognition on micro-business' platform 16.94*** 9.28*** This paper explores the impact of operator's gender, age, monthly income and operating micro-business' platform on people's operation behavior of micro-business and its influencing factors. The hypothesis testing results of individual variables (their gender and age) on people's operation behavior of micro-business and its influencing factors are listed in Table 2 . From Table 2 , the gender and age of respondents have a significant impact on the operation behavior of micro-business. For example, the annual operating cost and revenue of female operators are significantly higher than that of males by RMB 700.85 and RMB 50,106.24. If the age of the operator is smaller, the operating cost and revenue of the micro-business are significantly higher.
From Table 2 , the gender and age of respondents have significant effects on the factors which would affect people's operation behavior of micro-business. For example, women's advantage and disadvantage recognitions of micro-business are significantly higher than those of men, but their approval degree of the disadvantage cognition of micro-business is significantly lower than that of men. Their Operators in different age have different approval degrees for the advantage and disadvantage cognitions of the micro-business' platform. From the above discussion, this paper suggests: 1. Micro-business operators should strengthen the awareness of their financial cost. As the above statistics, the average annual operating cost of micro-business does not reach RMB 1,000. According to the results of respondents' interview, its reason should be their operators only consider the purchase cost, but don't consider the costs of storage, operating (such as hydropower, rent, etc.), labor, transportation, and etc., so their operating cost is substantially underestimated, and their operators should need to strengthen the financial management of cost-benefit.
2. Due to the high rate of micro-business returns, there would be a law in 2019 which regulated people's operation behavior of micro-business in China, so micro-business operators should formulate response strategies as soon as possible. According to the statistical results, the yield of micro-business is as high as 5,641.48%. Although China's micro-businesses currently ought to pay taxes, there should be no operator to make this declaration. Therefore, Article 11 of the Electronic Commerce Law of the People's Republic of China promulgated by the Chinese government on August 31, 2018 (officially implement it on January 1, 2019) stipulates that micro-business operators should pay taxes.
3. The operators of micro-business should pay close attention to the adjustment of regulations, social and economic environment. The advantages and disadvantages of micro-business would depend on regulations, social and economic environment, For example, in Articles 27 and 32 of the Law of the People's Republic of China on Electronic Commerce, micro-business operators need to apply for business licenses, as well as provide quality assurance, consumer rights protection, and privacy rights. This has heightened the barriers to entry, but it also reduces its disadvantages such as privacy risk, fraud risk and quality risk.
4. The support policy of micro-business should consider their operators' gender and age, for people's operation behavior of micro-business and its influencing factors will be affected by the gender and age of their operators.
5. People's operating micro-business' platforms in China don't make any difference on their operation behavior today, so the business owners of such platforms should shape their brand image and make market-divided marketing strategies.
Conclusion
With the marked increase of netizens and the popularity of social platforms in China, and the scope and scale of micro-businesses continue to increase, micro-business has become the best choice for the
